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or the past 42 years our sister publication, Printing
Impressions, has produced the industry’s most
comprehensive list of the leading printing companies
in the United States and Canada. For the eighth year
in a row, we dove into the data and pulled out companies
indicating they had digital wide-format equipment and/
or provided wide-format sign and graphics applications —
including POP/POS signage, banners, billboards, vehicle
graphics, SEG, etc. We reached out to obtain
sales information regarding their wide-format divisions
and departments.
Through that outreach, we were able to produce the Wide-
format Impressions 150 List, which details on the following
pages the largest companies within the United States and

Canada, as ranked by their annual wide-format sales volume.

The financial information shown for the Wide-format
Impressions 150 rankings was provided voluntarily, and we
instructed companies to not provide projected/estimated
sales figures if their fiscal year was still in progress. As a
result, printers shown on this list were most often reporting
2024 calendar year revenues as their most recent annual
sales figures.

NOTE: In order to present more relevant industry data,
we changed the time of year we collect information for these
lists, which makes the data received more timely.

Also, check out page 42, where we provide interesting
insights about the Wide-format Impressions 150 companies
as awhole.

NOT LISTED IN OUR RANKINGS?

If you believe your company should have appeared on the Printing Impressions 300
or the Wide-format Impressions 150 but did not, let us know for next year’s list by
following the QR code included here, or emailing pi300@napco.com. We’ll add your
firm to our database to be contacted for inclusion in next year’s ranking.
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2025 In-House Printing

WIDE-FORMAT In-House Printing Specialties Technologies
IMPRESSIONS e o
Principal ~ WF Sales Sales Sales X 12}

2025 2024 Company Officer ($Million) %  ($Million) Locations Employees

1 1 Orora Visual (dba Jim Blee 413 14 2,950 14% 85% 1% v v oY AR AR 15 2,880
Orora Visual and Orora
Packaging Solutions),
Mesquite, TX

2 2 Imagine, Minneapolis, Don McKenzie 3315 78 425 78% 2% 5% 15% v v VY v v v 4 1,332
MN

3 4 Vomela Specialty, Mark Auth 150.8 40 377 40% 8% 5% 2% B% v vV vovY 21 1,400
St. Paul, MN

4 n/a ARCDocument Dilo Wijesuriya  147.5 50 295 57% 43% 140 1,300
Solutions, San Ramon,
CA

5 3 Miller Zell, Atlanta, GA ~ Chip Miller 1346 58 232 58% 4% 38% vV v 2 300

6 5 Showdown Displays,  Kevin Walsh 103.9 70 148.4 70% 30% v 3 570
Brooklyn Center, MN

7 7 Moss Inc., Franklin Jason Popp 77 70 10 70% 30% v 5 460
Park, IL

8 6 Marketing.com, Eureka, Andy Johnson  76.5 10 765 10% 18% 22% 29% 8% B v VvV V v v v v 36 2,200
MO

9 8 Duggal Visual Michael 701 49 143 1% 49% 5% 1% 44% v v n 495
Solutions, New York, NY Duggal

10 n/a 4 OverInternational,  Chris Lang 66.7 20 3334 20% 3% 4% 73% 10 1,01
Glendale, CA

11 12 Transcontinental, Thomas Morin ~ 56.2 2 2810 2% 58% 40% v v Y v 39 7,600
Montreal, QC

12 9 Mittera, Des Moines, A Jon Troen 511 10 51 10% 10% 5% 15% 20% 5% 20% 15% Vv v 15 1,800

13 10 Primary Color, Dan Hirt 50.7 70 724 70% 10% 5% 10% 5% v v v v 2 285
Cypress, CA

14 13 Olympus Group, Brian Adam 41 100 4 100% v 4 250
Milwaukee, WI

15 11 DATA Communications Richard 385 n 350 1% 15% 37% 10% 1% 2% v Vv ARARA 10 1,425
Management, Kellam

Brampton, ON

16 15 A3Visual, Craig Furst 325 85 38.23 85% 10% 5% v v 4 180
Los Angeles, CA

17 n/a Postal Center Ismael Diaz 317 5 633 5% 5% 5% 70% 5% 10% v 4 600
International (PCI),
Weston, FL

18 17 Serigraph Inc., West Sean Torinus ~ 30.3 50 60.6 50% 50% v v v VY 3 474
Bend, WI

19 16 LithographixInc., Ed Binder 26.7 30 89 30% 20% 10% 10% 10% 20% v v v v 1 250
Hawthorne, CA

20 n/a Czarnowski, Chicago,IL Jim 254 5 507 5% 15% 80% 16 1,200

Milanowski

21 18 Vivid Impact, Sam 24.3 45 54 45% 35% 5% 5% v Vv v 4 300
Louisville, KY Campitella

22 n/a ICON Digital Chris Lau 24 60 40 60% 15% 5% 5% 10% 5% v VoY 3 190
Productions, Markham,
ON

22 22 TentCraft, Traverse Matt Bulloch 24 100 24 100% v 2 87
City, MI

23 21 CandidLitho/Candid  Howard 23.8 40 59.5 40% 10% 10% 10% 20% 10% v v AR AR 2 150
Worldwide, Weinstein

Farmingdale, NY

24 24 Drummond, John 213 30 VAN 30% 50% 15% 5% v v v 6 235
Jacksonville, FL Falconetti

25 25 Astek/OnAirDesign, AaronKirsch 19 100 19 100% v 1 73
Van Nuys, CA

26 23 Middlestreet Graphics DeanDeMarco 18.9 70 27 70% 20% 0% v v v 2 77
and Displays,

Reynoldsburg, OH
Primary Specialties: BKS — Book Manufacturing; CAT — Catalogs; COM — General Commercial Printing; DM — Direct Mail; DWF — Wide-/Grand-Format Printing; FIN —
Financial Printing; GAR — Garments; IND — Industrial Printing; INS — Inserts/Preprints; NEWS — Newspapers; PKG — Packaging; PUB — Publications/Periodicals; SPEC —
Specialty Printing; S/T — Statements/Transactional; N/A — Not Available.

Printing Processes/Capabilities: DCW - Digital Continuous-Web; DCS - Digital Cut-Sheet; DWF — Digital Wide- & Grand-Format; FLX — Flexography; GRV -
Gravure; LTR - Letterpress; OFS - Offset Sheetfed; OFW — Offset Web; OFD — Offset/Digital Hybrid; SCR - Screen
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2025 In-House Printing

W|DE'FORMAT In-House Printing Specialties Technologies
IMPRESSIONS WF Overall
Principal ~WF Sales Sales  Sales

2025 2024 Company Officer ($Million) %  ($Million)

27 26 D'Andrea Visual David 18.5 75 246 75% 5% 15% 5% v v v 2 90
Communications, D'Andrea
Cypress, CA

28 32 Vision Graphics, Salt  Guy Timothy 178 63 28.3 63% 4% 3% vV v 5 130
Lake City, UT

29 n/a Big Mountain Imaging, Jason 17 100 17 100% v 2 36
Philadelphia, PA Cardonick

30 27 CanvaGroup, Rene-Pierre 16.5 30 55 30% 10% 60% v v v 7 420
Montreal, QC Roussel

31 43 Rand Graphics, Randy 16.4 45 36.5 45% 30% 10% 15% v v v v 1 210
Wichita, KS Vautravers

32 63 Prisma Graphic, James Hill 16.2 10 1624 5% 10% 5% 15% 10% 10% 15% 30% v V v v 6 700
Phoenix, AZ

33 29 Cowan Graphics, Blaine 15.8 60 26.3 60% 15% 25% v Y v 3 165
Edmonton, AB MacMillan

34 34 Colorchrome Atlanta, JohnRhodes 15.2 100 15.2 100% v 1 74
Norcross, GA

35 30 SandyAlexander, Luke Westlake ~ 15.2 15 101 15% 5% 40% 30% 10% v v vV v Y 5 325
Clifton, NJ

36 33 Imaged Advertising,  Sean Sadhoo 15 20 75 20% 35% 20% 12% 13% v v v 1 45
Creations Toronto, ON

36 36 HATTERAS, Tinton Bill Duerr 15 100 15 100% v 2 250
Falls, NJ

37 41 TIGroup, Toronto,ON  Renee Walsh 14.9 30 497 30% 20% 20% 10% 20% v Y v 2 190

38 35 Gilson Graphics, David L. Gilson  14.5 35 M4 5% 35% 35% 5% 5% 5% 10% v v 3 207
Grand Rapids, MI

39 31 SuperGraphics, Reid Baker 14.3 95 151 95% 5% v 2 56
Seattle, WA

40 38 DCGONE, Seattle, WA  Brad Clarke 137 12 14 12% 3% 15% 38% 2% 7% 5% 18% Vv V v v 4 454

41 39 Thomas Printworks BryanThomas 135 254 53.1 25% 37% 10% v v vV v Y 26 370
Richardson, TX

42 40 Ennislnc., Keith Walters 1.8 3 394.6 3% 25% 20% 5% 5% 1% 4% v vV Y v v 50 1,900
Midlothian, TX

43 51 Enhancea Colour, Kevin 1.3 100 1.3 100% v v 1 45
Danbury, CT 0’Connor

44 46 Olson Visual, Richard Olson 1 100 n 100% v 1 40
Hawthorne, CA

45 44 Source One Digital, Randy Crow 10.9 95 15 95% 5% v 1 42
Norton Shores, Ml

46 45 Phipps Dickson Jamie Barbieri  10.7 35 30.5 v v v v 3 220
Integria (PDI), Kirkland,
Qc

47 42 Suttle-Straus Inc., Ted Straus 10.6 25 425 25% 10% 15% 40% 5% v v % 1 146
Waunakee, Wl

48 28 Color Reflections, Eric Berger 10.4 90 15 90% 10% v v 1 38
Philadelphia, PA

49 19 Phase 3 Marketing KenHolsclaw 9.8 25 393 25% 8% 5% 5% 5% 7% 2% 3% v Y v v v 5] 200
and Communications,
Atlanta, GA

50 53 Total Graphic CharlesRezac 8.7 80 10.9 80% 20% v v v 2 25
Solutions, Acworth, GA

51 53 Kirkwood, Bob 8.6 10 86 5% 10% 12% 20% 3% 25% 5% Vv VY v 1 325
Wilmington, MA Coppinger

52 48 Pictura, Paul Lilienthal 8.6 95 9 95% 5% v 1 30

Golden Valley, MN

53 55 Salem One, Phil Kelley Jr. 79 15 53.1 15% 10% 5% 30% 40% v v Y v v 3 245
Winston-Salem, NC

Primary Specialties: BKS — Book Manufacturing; CAT — Catalogs; COM — General Commercial Printing; DM — Direct Mail; DWF — Wide-/Grand-Format Printing; FIN —
Financial Printing; GAR — Garments; IND — Industrial Printing; INS — Inserts/Preprints; NEWS — Newspapers; PKG — Packaging; PUB — Publications/Periodicals; SPEC —
Specialty Printing; S/T — Statements/Transactional; N/A — Not Available.

Printing Processes/Capabilities: DCW - Digital Continuous-Web; DCS - Digital Cut-Sheet; DWF — Digital Wide- & Grand-Format; FLX — Flexography; GRV -
Gravure; LTR - Letterpress; OFS - Offset Sheetfed; OFW — Offset Web; OFD — Offset/Digital Hybrid; SCR - Screen
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2025 In-House Printing

WIDE-FORMAT In-House Printing Specialties Technologies
IMPRESSIONS WF  Overall
Principal ~ WF Sales Sales Sales X 12}
2025 2024 Company Officer ($Million) %  ($Million) Locations Employees
54 67 FireSprint, Gene Hamzhie 7.7 100 11 100% v 1 4
Omaha, NE
55 56 Baesman Group, Rod Baesman 7.6 20 38 30% 15% 50% 5% v v v 2 135
Hilliard, OH
56 n/a BluEdge, New York, NY Doug Magid 75 30 25 30% 40% 30% v VY v 6 120
57 66 Big Visual Group, Scott Snoyer 74 70 10.5 70% 30% v VY 1 54
Antioch, TN
58 60 Thysse, Oregon, Wi Jason Thysse 1.2 32 225 1% 32% 5% 22% 5% 5% 13% 7% v v v v 1 110
59 78 Roe Marketing Group/ Brett Roe 71 75 9.5 75% 25% v Y 2 36
DBA Berry and Homer,
Chester, PA
60 64 E.H.Teasley&Co.Inc. Janice Teasley 6.8 100 6.8 100% v 1 38
I Inkjet Printing Intl,
Dallas, TX
61 62 Graphic Village, Eric Kahn 6.66 18 37 18% 40% 20% 10% 2% v v v v 3 200
Cincinnati, OH
62 57 Interstate Graphics, Stanley 6.65 70 9.5 70% 10% 20% v Y v 2 37
Rockford, IL Valiulis
63 77 Pixelwerx, Adam Carver ~ 6.33 88 12 88% 2% 10% v 1 40
Minnetonka, MN
64 54 Color Ink, Sussex, WI Todd Meissner 6.3 35 18 35% 10% 5% 40% 5% Vv v v 1 100
65 n/a TheYGS Group, York, PA Jim Kell 6.25 85 73.6 v v v v v 4 293
66 70 Simpson Print/ Carla Johanns ~ 6.18 55 1.6 v v v v 1 70
B2 Signs & Events,
Bloomingdale, ON
67 79 Wallace Graphics, Jonathan 6.1 15 404 10% 15% 35% 25% 15% v v v oY 2 145
Duluth, GA Wallace
68 69 Premier Press, Juli Cordill 5.76 12 48 v v v v Y 1 178
Portland, OR
69 82 Identity Signs, Brent Albers 5.67 70 8.1 70% 30% v 2 32
Sandy, UT
70 75 KD Kanopy, Denver,CO Matt Kayser 5.6 100 5.6 100% v v 1 22
71 71 Worth Higgins & Brian Losch 5.5 16 346 16% 84% v v v oY 2 185
Associates,
Richmond, VA
72 68 Modernistic Inc., James Schulte 5.5 32 171 32% 4% 32% 2% vV v v 1 10
Stillwater, MN
73 84 Visual Marking Dolf Kahle 54 35 15.5 32% 5% 55% 5% v v v v 2 135
Systems, Twinsburg, OH
74 59 CJGraphics, JayMandarino 5.2 29 18 1% 29% 8% 8% 15% 18% 8% 12% 1 135
Mississauga, ON
75 73 Calitho, Concord, CA Mardjan 5.1 20 253 20% 20% 5% 60% v v v v 3 148
Taheripour
76 83 American Litho, Carol  Michael 5.02 2 251 2% 68% 25% 5% v v v 3 365
Stream, IL Fontana, Chris
Joyaux
77 nla Work House Signs, Robert Cole 5 10 50 10% 90% v 1 7

Pottstown, PA

77 14 Image Options, Barry Polan 5 100 5 100% v 3 150
Lake Forest, CA

78 80 JustVisionIt, John Whitt 49 70 7 70% 5% 25% v 1 30
Lone Jack, MO

79 47 ER2Image Group, Gary 4.8 40 12 40% 20% 40% v 1 75
Hanover Park, IL Schellerer

Primary Specialties: BKS — Book Manufacturing; CAT — Catalogs; COM — General Commercial Printing; DM — Direct Mail; DWF — Wide-/Grand-Format Printing; FIN —
Financial Printing; GAR — Garments; IND — Industrial Printing; INS — Inserts/Preprints; NEWS — Newspapers; PKG — Packaging; PUB — Publications/Periodicals; SPEC —
Specialty Printing; S/T — Statements/Transactional; N/A — Not Available.

Printing Processes/Capabilities: DCW - Digital Continuous-Web; DCS - Digital Cut-Sheet; DWF — Digital Wide- & Grand-Format; FLX — Flexography; GRV -
Gravure; LTR - Letterpress; OFS - Offset Sheetfed; OFW — Offset Web; OFD — Offset/Digital Hybrid; SCR - Screen
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2025 In-House Printing

W|DE'FORMAT In-House Printing Specialties Technologies
IMPRESSIONS WF Overall o w
Principal ~ WF Sales Sales Sales = | = a2

2025 2024 Company Officer ($Million) %  ($Million) Locations Employees

80 n/a Almaden, SantaClara, Wynee Sade 4.65 10 465 10% 10% 3% 8% 10% 5% 2% 5% 20% 27% Y Y v v/ 2 165
CA

81 85 Slate Group, Lubbock, Don Denny 461 15 308 5% 15% 20% 10% 50% v v v v 1 120
X

82 94 PushSolutions,New  Brad Flagge 45 45 10 45% 45% 0% v Vv v 2 40
Berlin, WI

83 74 AlbertBasse AlbertBasse ~ 4.46 97 4.6 97% 1% 2% v v 1 35
Associates, Stoughton, [l
MA

84 81 Heeter, Canonsburg, PA Scott Heeter 43 10 43 20% 10% 20% 40% 10% v v v v 4 170

85 86 Chicago Print Group,  Paul Denst 4.27 70 6.1 3% 70% 12% 10% 5% Vv v 1 20
Calumet Park, IL

86 87 HardingPoorman, David Harding ~ 4.22 20 211 20% 40% 20% 10% 10% v v v 1 85
Indianapolis, IN

87 88 Lithotone Inc., Elkhart, Jim Priebe 413 55 75 55% 35% 10% v v v v 1 33
IN

88 20 ABS Graphics, Itasca, IL Russ Babka 4,05 10 40.5 10% 40% 50% v v v v 1 10

89 n/a NextPage, Kansas Gina Danner 39 100 39 100% v 3 150
City, MO

89 87 BIGINK, Eagan, MN Tom Trutna 39 10 39 10% 10% 2% % 2% 6% v V v v Y 1 23

89 n/a PrintMailPro, Austin, TX Keith Daboub 39 15 26 15% 40% 35% 5% 5% v v v v 4 150

90 91 Cushing&Co., Joseph X. 3.84 60 6.4 60% 10% 30% v v 1 30
Chicago, IL Cushing

91 89 Dimensional Signsand Michael Tardy 3.8 100 38 100% v v v 1 16
Graphics, San Diego, CA

92 100 Hederman Brothers, Doug 373 18 207 5% 18% 25% 25% 1% 20% v v v v 2 101
Madison, MS Hederman

93 97 Westamerica Doug Grant 37 15 247 15% 60% 10% 15% v v v v 2 86
Communications, Lake
Forest, CA

94 92 Amplify Graphics & Mark Naber 37 100 37 100% v 1 25
Branding, West Allis, W

95 n/a Today's Graphics, Jack Glacken ~ 3.64 26 14 3% 26% 66% 3% 3% v Y 2 58
Philadelphia, PA

96 106 Hudson Printing, Jim 3.55 45 79 45% 15% 5% 5% 5% 15% v V 1 27
Carlsbad, CA Fairweather

97 108 Copley Visual, Whit Copley 345 15 23 5% 15% 5% 25% 20% 30% v v v v 1 15
Atlanta, GA

97 93 Brodnax Printing Mike 345 100 3.45 100% v 2 100
Company, Dallas, TX Campbell

98 98 Classic Litho and Firo Nikravan ~ 3.41 35 9.74 35% 25% 5% 25% 10% v v v 1 38
Design, Torrance, CA

99 n/a Delta Print Group, Kasey Cotulla ~ 3.35 5 67 5% 5% 30% 50% 5% 5% v v VARV 2 240
Sacramento, CA

100 98 Farolmaging, Livonia, Ronald Justice 3.29 90 3.65 90% 10% v 1 17
MI

102 101 Shapco Printing, Joel Shapiro 3n 10 311 10% 25% 20% 45% v v v oY 1 125
Golden Valley, MN

103 102 PD Technologies LLC, EugenePrice ~ 2.98 85 B85 85% 2% 13% v 1 20
Honolulu, HI

104 112 Repacorp Label Rick M. Heinl ~ 2.97 5 59.4 5% 5% 90% v oY v 4 225
Products, Tipp City, OH

105 104 Foresight Group, Stacey 2.94 23 12.8 23% 60% 7% 0% v v v 3 62
Lansing, Ml Trzeciak

106 n/a Christian Edwards Steve Hews 2.55 5 51 15% 5% 5% 40% 15% v v v v Y 2 170
Print & Graphics, Des 20%
Moines, IA

Primary Specialties: BKS — Book Manufacturing; CAT — Catalogs; COM — General Commercial Printing; DM — Direct Mail; DWF — Wide-/Grand-Format Printing; FIN —
Financial Printing; GAR — Garments; IND — Industrial Printing; INS — Inserts/Preprints; NEWS — Newspapers; PKG — Packaging; PUB — Publications/Periodicals; SPEC —
Specialty Printing; S/T — Statements/Transactional; N/A — Not Available.

Printing Processes/Capabilities: DCW - Digital Continuous-Web; DCS - Digital Cut-Sheet; DWF — Digital Wide- & Grand-Format; FLX — Flexography; GRV -
Gravure; LTR - Letterpress; OFS - Offset Sheetfed; OFW — Offset Web; OFD — Offset/Digital Hybrid; SCR - Screen
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2025 In-House Printing

WIDE-FORMAT In-House Printing Specialties Technologies
IMPRESSIONS WF  Overall o ARR
Principal ~WF Sales Sales Sales 3 a9
2025 2024 Company Officer ($Million) %  ($Million) Locations Employees
107 n/a BestPress, Addison, TX Ashley and 2.52 10 252 10% 45% 15% 15% 5% v Vv v v 1 100
Katie Kalisher

108 107 METZGERS, Toledo,OH Tony Metzger  2.44 15 16.3 15% 5% 50% 20% 5% 5% Vv v v v 1 85

109 n/a BigIron Graphics, Doug Masser 24 6 40 6% 35% 56% 3% VvV v v Y 3 10
Denver, CO

109 110 Point B Solutions, Joe Avery 24 100 24 100% v 2 98
Brooklyn Park, MN

109 107 ANROInc., James A. 24 20 12 20% 20% 35% 25% v v v v 1 17
West Chester, PA Spinelli Jr.

109 110 LPP Leading Print Pinder Basi 24 10 24 10% 10% 10% 30% 25% 5% 10% v v v oY 1 55

Partner, West
Sacramento, CA

110 128 Graphix Unlimited, Melissa Vitali ~ 2.36 40 519 40% 10% 40% 10% v v 1 53
Bremen, IN

111 103 Crossmark Graphics,  Tammy 233 75 31 7% 70% 22% v v v 1 65
New Berlin, Wi Rechner

112 15 St. Joseph Tony Gagliano ~ 2.32 2 16 2% 25% 8% 15% 18% 0% 2% v Vv v 2 620
Communications,
Toronto, ON

113 109 Mele Printing, Mallery Mele ~ 2.31 10 231 5% 10% 10% 30% 20% 15% v v v VY 2 102
Covington, LA

114 114 Team Concept Printing Anthony 219 9 244 8% 43% 17% 5% 3% 5% v V v v 1 70
& Thermography, Carol Rouse
Stream, IL

115 116 The H&H Group, Mike Williams ~ 2.142 30 714 30% 30% 40% v v 1 37

Lancaster, PA

116 121 VisionsInc., Jon Otto 214 10 214 4% 10% 6% 24% 8% 22% 8% 9% 36 3% Vv V v 2 m
Brooklyn Park, MN

117 117 Think Patented, David 1M 7 30.2 7% 32% 25% 5% 3% 9% 19% Vv v v 1 135
Miamisburg, OH McNerney

118 118 O'Neil Printing, Simon Beltran = 2.064 8 258 10% 8% 56% 12% 5% 9% 15% v Vv % 1 86
Phoenix, AZ

119 111 Robin Enterprises, Brad Hance 2.06 10 20.6 10% 75% 5% 10% v v v v 1 105
Westerville, OH

120 120 IndexxInc., Jordan Finn 2.04 20 10.2 20% 15% 5% 20% 25% vV v 1 64
Greenville, SC

212 132 Spectrum PrintPlus,  Mark 2.04 60 34 60% 3% 30% 7% v v 1 n
Canton, MA Zimmerman

122 119 The Dot Corp, Irvine, CA Bruce M. 2 5 40 5% 20% 20% 25% 5% 0% 15% v V v 3 170

Carson

123 126 FASTSIGNS - Louisville, Patricia Susan ~ 1.93 60 3.2 60% 40% v 1 16
Louisville, KY Cilone

124 95 Ironmark, Jeff Ostenso 19 2 95 2% 10% 30% 25% 20% v Y v 4 310
Annapolis, Junction MD

125 130 SpeedPro-DesMoines Joe Sheirdan ~ 1.87 75 25 75% 4% 2% 24% v 1 10
Grimes, A

126 124 Positive Marketing Greg D. 19 100 1.9 100% v 1 8
USA, Dallas, TX

126 122 Raintree Graphics, Mike 1.85 20 9.3 20% 70% 10% v v v 1 43
Jacksonville, FL Seethaler

127 123 ProGraphix, Austin, TX  Shelbi 18 100 1.8 100% v 1 8

Macfarlane

127 125 SpeedPro - Chicago Eric Lazar 1.62 90 18 90% 10% v v 1 6
Loop, Chicago, IL

129 130 Atchley Graphics, Derek Atchley  1.62 100 1.62 100% v 1 16
Columbus, OH

Primary Specialties: BKS — Book Manufacturing; CAT — Catalogs; COM — General Commercial Printing; DM — Direct Mail; DWF — Wide-/Grand-Format Printing; FIN —
Financial Printing; GAR — Garments; IND — Industrial Printing; INS — Inserts/Preprints; NEWS — Newspapers; PKG — Packaging; PUB — Publications/Periodicals; SPEC —
Specialty Printing; S/T — Statements/Transactional; N/A — Not Available.

Printing Processes/Capabilities: DCW - Digital Continuous-Web; DCS - Digital Cut-Sheet; DWF — Digital Wide- & Grand-Format; FLX — Flexography; GRV -
Gravure; LTR - Letterpress; OFS - Offset Sheetfed; OFW — Offset Web; OFD — Offset/Digital Hybrid; SCR - Screen
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2025 In-House Printing

WIDE-FORMAT In-House Printing Specialties Technologies
IMPRESSIONS WF  Overall o IARNBARA
Principal ~ WF Sales Sales Sales 5 =2 a3

2025 2024 Company Officer ($Million) %  ($Million) Locations Employees

130 131 Lawton Reprographic  Greg Howard 16 40 4 10% 40% 25% 2% v Y 1 24
Centers, Dallas, TX

131 n/a PrintDallas, Sherry Perry 1.59 28 5.7 v v 1 22
AlphaGraphics #54
Dallas, TX

132 134 Peczuh Printing & Frank Peczuh ~ 1.55 5 31 vV 4 3 120
Paperbox, Price, UT Jr.

133 138 Axis Graphic KennethBurns 1.5 100 1.5 100% v 5 15
Installations, Tamarac,
FL

133 134 ChromaGraphics, Eric Janssen 15 25 6 5% 25% 20% 22% 8% 15% v v v v 1 24
Santa Rosa, CA

134 n/a Axiom Print, Garnik 148 20 14 20% 15% 15% 5% 5% 30% v v v 1 52
Glendale, CA Bayatyan

135 140 L+L Printers Carlsbad, Bill Anderson 14 10 14 10% 10% 15% 30% 20% 10% 5% v v s 1 68
Carlsbad, CA

136 136 The Phoenix Group, Barry Green 139 1 139 1% 10% 39% 21% 18% 1% v v v 4 289
Philadelphia, PA

137 n/a SpeedPro Westwood, ShawnP. 1.37 100 1.37 100% v v 1 5
Westwood, NJ Jeffas

138 139 Southeastern Printing, Don Mader 1.35 3 45 12% 3% 6% 22% 24% 4% 14% v ¥ v 2 150
Hialeah, FL

139 n/a EMPrinting, Ken Quick 132 20 6.6  15% 20% 35% 30% v v v 1 4
Bartlett, TN

140 143 Midstates Inc. Print Matt Feickert ~ 1.19 3 399 5% 3% 12% 50% 30% v v v v 2 200

& Media Solutions,
Aberdeen, SD

141 137 Strategic Factory, Keith Miller 112 5 224 6% 5% 3% 4% 20% 29% 2% 13% 20% v V ) 3 150
Owings Mills, MD

142 n/a Printpapa, Santa Paul and 1.07 12 89  15% 12% 27% 28% 18% v v v 1 36
Clara, CA Shawn Nag

143 144 JGX Group, Scott Watson ~ 1.01 61 17 61% 8% 2% 33% v 1 10
Dallas, TX

144 n/a Artand Negative James Myers ~ 0.99 5 19.7 5% 95% v v v 1 43
Graphics,
Lanham, MD

145 145 Merlin Printing, Steven Vid 0.96 20 48 20% 20% 5% 55% vV v 1 28
Amityville, NY

146 150 Grace Printing & Titus Eapen 0.94 " 86 10% 1% 5% 20% 30% 14%  10% v v v 1 44
Mailing, Skokie, IL

147 n/a ArborOakland Group, DonKirkland ~ 0.92 10 9.2 5% 10% 50% 15% 20% v v v 3 54
Royal Oak, MI

148 n/a Mt. Royal Printing, Gary Cayce 0.84 5 167 5% 5% 50% 13% 25% 2% v Y A 1 56
Baltimore, MD

149 n/a Professional Printing  Brian Ward 0.79 10 79 10% 60% 15% 0% 5% v V v 1 50
Center, Chesapeake, VA

150 n/a Impressions Printing, Jeff 0.78 15 52 10% 15% 5% 25% 20% 10% 0% 5% v V R 1 42
Oklahoma City, OK Summerford

Primary Specialties: BKS — Book Manufacturing; CAT — Catalogs; COM — General Commercial Printing; DM — Direct Mail; DWF — Wide-/Grand-Format Printing; FIN —
Financial Printing; GAR — Garments; IND — Industrial Printing; INS — Inserts/Preprints; NEWS — Newspapers; PKG — Packaging; PUB — Publications/Periodicals; SPEC —
Specialty Printing; S/T — Statements/Transactional; N/A — Not Available.

Printing Processes/Capabilities: DCW - Digital Continuous-Web; DCS - Digital Cut-Sheet; DWF — Digital Wide- & Grand-Format; FLX — Flexography; GRV —
Gravure; LTR — Letterpress; OFS - Offset Sheetfed; OFW — Offset Web; OFD — Offset/Digital Hybrid; SCR — Screen

Primary Specialties: BKS — Book Manufacturing; CAT — Catalogs; COM — General Commercial Printing; DM — Direct Mail; DWF — Wide-/Grand-Format Printing; FIN —
Financial Printing; GAR — Garments; IND — Industrial Printing; INS — Inserts/Preprints; NEWS — Newspapers; PKG — Packaging; PUB — Publications/Periodicals; SPEC —
Specialty Printing; S/T — Statements/Transactional; N/A — Not Available.

Printing Processes/Capabilities: DCW - Digital Continuous-Web; DCS - Digital Cut-Sheet; DWF — Digital Wide- & Grand-Format; FLX — Flexography; GRV -
Gravure; LTR - Letterpress; OFS - Offset Sheetfed; OFW — Offset Web; OFD — Offset/Digital Hybrid; SCR - Screen
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WIDE-FORMAT
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In-House Printing Specialties In-House Printing Technologies
Principal WFSales WF TotalSales 2 | 2 213 =25
2025 2024 Company Officer  ($Million) Sales % ($Million) ™ | ™ = | > |<|= Locations Employees
1 1 Signarama, West Palm  A.J. Titus 416 100 416 100% v vy v v v v 669 2,676
Beach, FL
2 2 AlphaGraphics, Ryan Farris 148 45 329 45% 40% 9% 3% v v v v 283 83

Lakewood, CO

3 4 Minuteman Press Robert Titus 140 22 636 1% 22% 2% 9% 32% 14% 9% v v v o J 1,016 10
International,
Farmingdale, NY

4 4 SpeedPro, Paul Brewster 109 100 109 100% v 127 500
Centennial, CO

5 5 Alliance Franchise Michael 91 20 455 5% 20% 44% 8% 3% % 6% v Y v 564 122
Brands, Marcantonio
Plymouth, MI

6 6 Franchise Services Richard Lowe 62 25 249 5% 25% 10% 30% 5% 15% v v v 191 750

Inc. (Sir Speedy & PIP),
Mission Viejo, CA

LARGEST WIDE-FORMAT PRINT PROVIDERS BY EMPLOYEE SIZE

g S e
2 2 Imagine 1,332 425 0.32
5 n/a ARC Document Solutions 1,300 295 0.23
25 n/a Czarnowski 1,200 507 0.42
14 nfa 4 Over International 1,01 333.42 0.33
38 63 Prisma Graphic 700 162.4 0.23
17 115 St. Joseph Communications 620 116 0.19
22 n/a Postal Center International (PCI) 600 633 1.06
9 5 Showdown Displays 570 148.37 11
13 8 Duggal Visual Solutions 495 143 0.29
23 17 Serigraph Inc. 474 60.6 0.13
1" 7 Moss Inc. 460 110 0.24
46 38 DCG ONE 454 14 0.25
36 27 Canva Group 420 55 0.13
47 39 Thomas Printworks 370 531 0.14
51 52 Kirkwood 325 86 0.26
35 30 Sandy Alexander 325 101 0.31
124 95 Ironmark 310 95 0.31
5 3 Miller Zell 300 232 0.77
65 n/a The YGS Group 293 734 0.25
47 39 Thomas Printworks 370 531 0.14
51 52 Kirkwood 525 55 0.13
35 30 Sandy Alexander 325 101 0.13
124 95 Ironmark 310 95 0.31
5 3 Miller Zell 300 232 0.77

Primary Specialties: BKS — Book Manufacturing; CAT — Catalogs; COM — General Commercial Printing; DM — Direct Mail; DWF — Wide-/Grand-Format Printing; FIN —
Financial Printing; GAR — Garments; IND — Industrial Printing; INS — Inserts/Preprints; NEWS — Newspapers; PKG — Packaging; PUB — Publications/Periodicals; SPEC —
Specialty Printing; S/T — Statements/Transactional; N/A — Not Available.

Printing Processes/Capabilities: DCW - Digital Continuous-Web; DCS - Digital Cut-Sheet; DWF — Digital Wide- & Grand-Format; FLX — Flexography; GRV -
Gravure; LTR - Letterpress; OFS - Offset Sheetfed; OFW — Offset Web; OFD — Offset/Digital Hybrid; SCR - Screen
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LARGEST WIDE-FORMAT PRINT PROVIDERS BY PLANTS/LOCATIONS

Average Sales

Rening Roning mnberottoators 0L o)
($Millions)
5 n/a ARC Document Solutions 140 21 295
48 40  Ennis Inc. 50 79 395
16 12 Transcontinental Inc. 39 72.05 2,810
12 6  Marketing.com 36 21.25 765
47 39  Thomas Printworks 26 2.04 53
3 4 Vomela Specialty 21 17.95 3717
25 nfa Czarnowski 16 31.69 507
1 1 Orora Visual (dba Orora Visual and Orora Packaging Solutions) (2024 Data) 15 196.6 2,950
17 9 Mittera 15 34.07 51
13 8  Duggal Visual Solutions n 13 143
14 n/a 4 Over International 10 333 333

TOP 25 WIDE-FORMAT PRINT PROVIDERS BY SALES PERCENTAGE

2025 o WF Sales 2025 WF Sales
Ranking Company WF Sales % ($Millions) — Company WF Sales % ($Millions)
19  Olympus Group 100 4 97  Dimensional Signs and Graphics 100 3.75
28  TentCraft 100 24 100  Amplify Graphics & Branding 100 37
31 Astek/OnAir Design 100 19 103  Copley Visual 100 345
35  Big Mountain Imaging 100 7 114 Big Iron Graphics 100 24
40  Colorchrome Atlanta 100 15.24 130  Positive Marketing USA 100 1.85
42  Imaged Advertising Creations 100 15 131 ProGraphix 100 1.8
49  Enhance a Colour 100 133 132 SpeedPro Chicago Loop 100 1.62
50  Olson Visual 100 1 137  Axis Graphic Installations Inc. 100 1.5
60  FireSprint 100 177 141  SpeedPro Westwood 100 1.37
66 an Teasley & Co., Inc. / Inkjet Printing 100 6.8 89  Albert Basse Associates 97 45

45  SuperGraphics 95 14.3
76 KD Kanopy 100 5.6

51  Source One Digital 95 10.9
83  Work House Signs 100 5
95 BIGINK 100 39

Primary Specialties: BKS — Book Manufacturing; CAT — Catalogs; COM — General Commercial Printing; DM — Direct Mail; DWF — Wide-/Grand-Format Printing; FIN —
Financial Printing; GAR — Garments; IND — Industrial Printing; INS — Inserts/Preprints; NEWS — Newspapers; PKG — Packaging; PUB — Publications/Periodicals; SPEC
— Specialty Printing; S/T — Statements/Transactional; N/A — Not Available.

Printing Processes/Capabilities: DCW — Digital Continuous-Web; DCS - Digital Cut-Sheet; DWF — Digital Wide- & Grand-Format; FLX — Flexography; GRV -
Gravure; LTR — Letterpress; OFS — Offset Sheetfed; OFW — Offset Web; OFD — Offset/Digital Hybrid; SCR — Screen

NOT LISTED IN OUR RANKINGS?

If you believe your company should have appeared on the Printing Impressions 300
or the Wide-format Impressions 150, but did not, let us know for next year’s list by
following the QR code included here, or email pi300@napco.com. We’ll add your
firm to our database to be contacted for inclusion in next year’s ranking.

— The Editors
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Wide-format Impressions

Wide-format Impressions serves as a resource for
senior-level executives, business owners, and managers
of printing and signage companies providing wide-
format services. It covers industry trends, emerging
technologies, and news in the visual communications
industry.

PRINTINGUNITED

ALLIANCE

PRINTING United Alliance is the most comprehensive
member-based printing and graphic arts

association in the United States, comprised of the
vast communities which it represents. The Alliance
serves industry professionals across market
segments with preeminent education, training, work-
shops, events, research, government and legislative
representation, safety, and environmental sustainabil-
ity guidance, as well as resources from the leading
media company in the industry — NAPCO Media. Now
a division of PRINTING United Alliance, Idealliance is
the global leader in standards training and certifica-
tion for printing and graphic arts operations across
the entire industry supply chain. To learn more, visit
printing.org.




